Name: __________________________________________ Hour________ Score_________/50
Product Advertisement
	Criteria
	EXEMLARY
50-40
	GOOD
39-30
	NEEDS IMPROVEMENT
29- LOWER

	1. The student created a product either in 2-D or 
3-D form and created a fictional ad for it. 30 pts
	
	
	

	2. The student explained their color choices that aligned with their target audience and the feelings they hoped to inspire with their product, as well as filled in all information about their target audience.
5 pts
	
	
	

	3. The student created a logo with a color scheme that was explained with color psychology. 5 pts
	
	
	

	4. The student gave a brief description of their product in their ad, and turned in 1 paragraph describing their product. 5pts

	
	
	

	5. The student used good craftsmanship in their artwork (all lines were drawn, and cut nicely, color is inside the lines). 
5 pts
	
	
	



Teacher’s comments:

[image: what colors mean]
Target Audience: Who does your product appeal to?
	Male or Female:
	


	Age:
	


	Income Level:
	



Logo: Draw your logo in the box below		What colors did you use for your logo? Why?
	
	






Explain why you chose the colors for your ad/product in the space below
	







Write 1 paragraph describing your product: 
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Enorionat  [Aosicas  Bekavionas
Passion Raises Blood Hot
Love Pressure Aggressive
Strength Raises HeartRate  Danger
Anger Stimulates Appetite  Stop
Happy Encourages Movement
Energetic Movement Fast Food
Pleasant Provides energy
Social Vigor
Warm Poor skin Lively
Cheerful reflection Secure
Solitary Bright Caution
Irritable Reflective Slow
Friendly Concentration Jealously
Calming Focus Envy
Neutral Attention Money
Balanced Avarice
Isolated Lowers Blood Calm
Peaceful Pressure Conservative
Cool Decreases appetite  Loyal
Distant. Trusting
Spiritual Calming Surprise
Enlightened Relaxing Magic
Creative Helps Regal
Atistic insomnia Royal

Rare





